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ABOUT SCOOTER BAY |

Scooter Bay Sales is a food brokerage company that
provides best -in-class services to ensure growth and

profitability for its retail customers and brands.

Scott Shoub founded Scooter Bay in 1996, intending to

redefine the food brokerage business in the Midwest. -\, = : N > 5

Today, the company supports national, regional and
local customers in a myriad of different store locations

within the Great Lakes Region and beyond.

The Scooter Bay team Is driven by a passion to exceed

customer expectations. Their efforts have repeatedly

earned Scooter Bay "Broker of the Year" recognitions by

nationally renowned food brands.




OUR TERRITORY

Our customers include respected retailers all along the
850,000 miles of Lake Michigan including lllinois, Indiana,

Wisconsin, Michigan, Ohio and beyond.

Scooter Bay covers it all!

5+ 1,000+ 45+
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THE SCOOTER BAY DIFFERENCI

Investment in People

Extraordinary Relationships

The Best Senior Leadership Team in the Business

Creative, Outside -the -Box Thinking -
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Displays That Sell Product - A Hallmark Trait
Delivering Extraordinary Store -level Support

with Best -In-Class Retail Execution

Investment in Technology and Market Analytics




OUR CUSTOMERS
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Below is a sampling of some of our retail customers:
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OUR BRANDS

The wide variety of brands that Scooter Bay represents range from meat and seafood to baked goods and produce. We apply

the same dedication and sales expertise to every product category. Below is a sampling of brands we represent:

Cargill | C0LUuks | David's

THE BRAND OF JTM FOODS, LLC
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0 Garden Fresh Foods

Gonnella Baking

Great Lakes Potato Chips
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0 Grand Traverse Pie Co.
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0 Sweet Shot Cookies
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0 Vita Food Products



STORELEVEL SALES & MARKET

RELATIONSHIPS ANALYTICS

OUR SUPPORT SERVICES

Scooter Bay has redefined the retail brokerage
business in the Midwest, establishing a higher level
of vendor and customer expectations. Our
comprehensive services ensure that every client

goal Is supported by experienced experts.

HEADQUARTER CALLS CONSISTENT RETAIL NEW ITEM PROMOTIONS AND
SUPPORT PRESENTATIONS SAMPLING
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OUR TEST KITCHEN

Scooter Bay's services include bringing vendors and

customers together in its state -of -the -art test kitchen.

Our Corporate Chef is always available to ensure that

food is expertly prepared.

Collaborating, testing and sampling are easy in the
kitchen's clean, comfortable environment. We
welcome principals to sample items in a group
setting, test and cook new products, host seminars for
local retailers, review merchandising tactics and
develop SOPs for handling instructions -- all on -site at

our easy -to -access corporate office.
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BESFIN-CLASS
RETAIL EXECUTION

Scooter Bay deploys its 30+ years of experience to
create eye -catching, in -store product displays that

capture attention and generate sales.
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JJ's PIES

MADE FOR ME

11 Comforting Cherry

10 Blissful Bnlgackbe"‘Y
9 Luscious Lemon
8 Rich Raspbe

a
7 Best Boston Cream ;.qsa“’

6 Pleasing Peach

5 Banana Cream

4 Pleasing Pumpkin

3 Lush Lemon Cream 1
2 Charming Chocolate 1
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SCOOTER BAY CULTU

Just as our customers depend on us, our team members rely

> J ' on each other as they work together to achieve sales goals

We foster team camaraderie through:

Quarterly Sales Summits

Scooter Bay Team Bonding Events

Scooter Bay Customer Events

Industry and Trade Show Participation

13



WORKING TOGETHER

Scooter Bay invests in its people, and that includes

bringing everyone together to grow stronger as a team




